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China''s changing course, and sustainable success requires a shift in
strategy The End of Copycat China helps business executives and
investors understand how China''s economy is shifting from one based
on heavy investment to one on services and consumption by providing
insight that help shape effective strategy. Drawing from over 50,000
interviews with entrepreneurs, venture capitalists, private equity
investors, private Chinese companies, and multinationals, this book
describes how Chinese firms are increasingly focused on innovation
rather than copying what worked in America and how consume


