1. Record Nr.

Titolo

Pubbl/distr/stampa
ISBN

Edizione
Descrizione fisica
Collana

Altri autori (Persone)

Disciplina
Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico
Note generali

Nota di bibliografia
Nota di contenuto

Sommario/riassunto

UNINA9910815743703321

Managing corporate social responsibility in action : talking, doing and
measuring / / edited by Frank den Hond, Frank G.A. de Bakker, Peter
Neergaard

Aldershot, Hampshire, England ; ; Burlington, VT, : Ashgate, c2007

1-315-59349-1
1-317-10186-3
1-317-10185-5
1-281-10446-9
9786611104467
0-7546-8455-5

[1st ed.]

1 online resource (280 p.)

Corporate social responsibility series

HondFrank den

BakkerFrank G. A. de

NeergaardPeter

658.4/08

Social responsibility of business

Industrial management

Inglese

Materiale a stampa

Monografia

Description based upon print version of record.
Includes bibliographical references (p. [227]-257) and index.

Cover; Contents; List of Figures; List of Tables; Notes on Contributors;
Foreword; Acknowledgements; List of Abbreviations; 1 Introduction to
Managing Corporate Social Responsibility in Action: Talking, Doing and

Measuring; PART 1: TALKING: CSR IN DISCOURSE; PART 2: DOING: CSR

IN PRAXIS; PART 3: MEASURING: CSR IN SCALES; CONCLUSION;
Bibliography; Index

In this volume, the authors focus on different aspects of managing CSR
in action to capture differences between discourse and practice. By
examining the question from three angles - talking about CSR, doing
CSR and measuring CSR - they attempt to make sense of the difference
between practice and reality.



