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The book you need to make better business decisions, faster The One
Thing to Win at the Game of Business is the entrepreneur's bible with
everything you need to invest in your own entrepreneurial education.
Based on author Creel Price's own experience launching a small
business for just 10,000 and then selling it a decade later for over 100
million, the book is based on one core business truth: that
Decisionship, the ability to make better, faster decisions without the
angst, is key to success.  Systematically explaining the Decisionship
methodology that Price has used w


