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An integrated analysis of the central issues in contemporary media
policy. Chapters focus on technological change and its impact on
cultural and political identities, the role of the cultural industries in the
'New Economy' and the impact of European integration on national
institutions - public service broadcasting in particular. Because
technological change in broadcasting has enabled us to open up media
markets, the shape of media and of society has become more
internationally-oriented. Indeed, modern international media has
bought into question the very legitimacy of national communities a...


