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Globalization has changed the nature of many markets. Previously
protected local industries have been forced to become more
competitive, a situation that provides both opportunities and
challenges. Key among these is the challenge of implementing
responsible business practices. Corporate social responsibility (CSR) is
widely recognized as a worthy commitment to ensure sustainable
benefit for both corporations and communities. CSR is also becoming
an important base for businesses to build trust and confidence in their
stakeholders, with the potential to provide a competitive edge. To
ensure s



