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Once the province of only the largest corporations, corporate
universities are fast becoming the standard at smaller companies as
well. This comprehensive handbook is a valuable resource for
companies of all sizes who are considering (or already developing)
enhanced professional learning programs. Featuring contributions from
experts at ten different corporate universities, academic institutions,
and consulting firms, the book addresses the three major components
of corporate university success: organization, content, and processes.
From structural and financial models to the role of technolog


