
UNINA99108141158033211. Record Nr.

Titolo Modeling service systems / / Ralph D. Badinelli

Pubbl/distr/stampa New York, New York (222 East 46th Street, New York, NY 10017) : , :
Business Expert Press, , 2016

ISBN 1-63157-024-2

Descrizione fisica 1 online resource (xi, 162 pages)

Collana Service systems and innovations in business and society collection, ,
2326-2699

Disciplina 670.285

Soggetti Computer integrated manufacturing systems
Decision support systems
Service industries - Management
Industrial management
Information modeling

Lingua di pubblicazione Inglese

Formato

Edizione [First edition.]

Livello bibliografico

Nota di bibliografia

Nota di contenuto

Includes bibliographical references (pages 151-156) and index.

Sommario/riassunto

1. Introduction -- 2. Preliminary concepts of service -- 3. Modeling
cocreative systems -- 4. Service ecosystems -- 5. Modeling languages
for service systems -- 6. Decision making -- 7. Decision analysis --
References -- Index.
This book invites the reader on a journey of discovery of service
systems. From a Service-Dominant-Logic perspective, such systems are
the building blocks of all economic activity, and innovation of new
service systems holds the promise of a new industrial revolution. Users
navigating websites, customers interacting with intelligent mobile retail
applications, patients interpreting advice from health-care
professionals and other sources, students interacting with teachers and
learning materials, city dwellers invoking smart service applications for
transportation routing, and the unlimited variations of smart service
systems that will be enabled by the Internet of Things and other
technologies provide ample evidence of the need for service innovation.
Fundamentally human centered and cocreative, these services must
engage actors in personalized journeys directed by their decisions.
Hence, understanding the performance of service systems and
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designing better service systems require an understanding of how
actors or their agents make decisions and how service systems should
enable and respond to these decisions. Service science is the study of
such systems and decisions. This book presents an overview of the
foundational constructs of service science and models of cocreative
systems, with the aim of enabling the reader to be a service innovator.
Consequently, the book's title expresses the purpose of the book in
terms of initiating the reader in the action of modeling as opposed
serving as a presentation of models for observation. Some readers may
possess in-depth knowledge of some aspects of service systems that
this text only surveys. That's fine. The value proposition of this book is
the opportunity to fill each reader's knowledge gaps and offer a
comprehensive, coherent, and introductory overview of service system
modeling.


