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This e-book includes articles from an exclusive group of "global
thought leaders" by personal invitation from the editor. This selected
group consists of academics that have had a lifetime of experience and
collected perceptions in their field of expertise. The purpose of this
special issue is to document and share parts of their accumulated
lifetime knowledge. Their insights and reflections are valuable to the
research community worldwide. It will also be of great importance to
practicing managers in business.



