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Publishing in the 21st century is a rapidly changing business, and this
highly readable and comprehensive reference covers it all: editorial
acquisition and process, the importance of metadata, operations
procedures, financial benchmarks and methods, and personnel
management as well as product development, production, and sales
and marketing. Written for the practicing professional just starting out,
veterans looking to learn new tricks of the trade, as well as self-
publishers who want to understand the industry, this revised and
expanded fifth edition contains updated industry statistics


