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"Museum learning is a vital component of the lifelong-learning process.
In this new edition of The Manual of Museum Learning, leading
museum education professionals offer practical advice for creating
successful learning experiences in museums and related institutions
(such as galleries, zoos, and botanic gardens) that can attract and
intrigue diverse audiences. This second edition focuses on the ways
museum staffs (and the departments for which they work) can facilitate



the experience in a way that capitalizes on their individual institutional
strengths. The goal of this new edition is to provide museums with
guidance in developing a strategic approach to their learning
programs.”-- Provided by publisher



