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of Quantum Dynamics in Classical Environments -- The Coupled
Electronic-Ionic Monte Carlo Simulation Method.
The behaviour of many complex materials extends over time- and
lengthscales well beyond those that can normally be described using
standard molecular dynamics or Monte Carlo simulation techniques. As
progress is coming more through refined simulation methods than
from increased computer power, this volume is intended as both an
introduction and a review of all relevant modern methods that will
shape molecular simulation in the forthcoming decade. Written as a set
of tutorial reviews, the book will be of use to specialists and
nonspecialists alike.

UNISALENTO9910027765997075362. Record Nr.

Titolo Les guerres d'Indochine de 1945 à 1975 / sous la direction de Charles-
Robert Ageron et Philippe Devillers ; avec la collaboration d'Anne-Marie
Pathé

Pubbl/distr/stampa Paris : Centre national de la recherche scientifique, 1996

Descrizione fisica 108 p. ; 21 cm.

Collana Cahiers de l'Institut d'histoire du temps présent ; 34

Altri autori (Persone) Ageron, Charles-Robertauthor
Devillers, Philippe
Pathé, Anne Marie

Lingua di pubblicazione Francese

Formato

Livello bibliografico

Materiale a stampa

Monografia



UNINA99108127120033213. Record Nr.

Titolo Marketing in the participation age : a guide to motivating people to
join, share, take part, connect, and engage / / Daina Middleton

Pubbl/distr/stampa Hoboken, N.J., : Wiley, 2013

ISBN 9781119203988
1119203988
9781283835091
1283835096
9781118431962
1118431960

Descrizione fisica 1 online resource (226 p.)

Disciplina 658.8

Soggetti Marketing - Management

Lingua di pubblicazione Inglese

Formato

Edizione [1st edition]

Livello bibliografico

Note generali Description based upon print version of record.

Nota di bibliografia

Nota di contenuto

Includes bibliographical references and index.

Marketing in the Participation Age: A Guide to Motivating People to
Join, Share, Take Part, Connect, and Engage; Copyright; Contents;
Foreword; Acknowledgments; Introduction: The Participation Age; 1:
Marketing in the Age of Participation; Participant Marketing Summary;
2: The Catalyst: The Consumer-to-Participant Transformation;
Participant Marketing Summary; 3: Tools for the Past 60 Years; Share of
Voice and Purchase Funnel; Above the Line; Participant Marketing
Summary; Original Marketing Definitions; Participant Marketing
Questions; 4: Time for a Participation Revolution
Achieving a Goal with Competence: In the Palm of Every HandAutonomy
and the Pyramids; Relatedness: The Social Network Explosion Connects
People; Participant Marketing Summary; 5: Participation Way for the
Participation Age; Participant Marketing Summary; 6: D + E + C = P2:
Discover; 1. Discover ""Findability""; 2. Discover Relevant Content; 3.
Discover Recognition; Participant Marketing Summary: Activating the
Discover Principle; 7: D + E + C = P2: Empower; 1. Begin with an Active
Understanding of the Participants; 2. Decide on the Desired Participant
Action

Autore Middleton Daina

Materiale a stampa

Monografia



Sommario/riassunto

3. Recognize the Importance of Measurement and ROIParticipant
Marketing Summary; 8: D + E + C = P2: Connect; 1. A Brand Is a
Participant; 2. Participant-to-Participant Connections Are Equally
Important; Participant Marketing Summary; 9: D + E + C = P2:
Participation; Performance Marketing Summary; 10: D + E + C = P2:
Performance; Performance Marketing Summary; 11: Planning: Bringing
the Participation Way to Life; Insight; Activate; Elevate; Participant
Marketing Summary; 12: Measuring Participation Performance; The
Evolution of the Marketing Revolutionist; Participant Marketing
Summary
13: The Future Marketer: The NurturistParticipant Marketing Summary;
References; Index
Turn intrinsic human desires into your most powerful marketing tool.
Marketing in the Participation Age shows you how to rethink marketing.
Transform consumers into active participants for your brand by
capturing their interest, empowering them to contribute, and
developing meaningful relationships that keep them involved. Learn
how to create a marketing environment that fulfills your customers'
desire to seek challenges and discover new things-and watch their
participation yield greater revenues for your business.  ""Marketing is
constantly evolving. Companies can't compete by


