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Sommario/riassunto Fashion is both public and private, material and symbolic, always
caught within the lived experience and providing an incredible tool to
study culture and history. The Fabric of Cultures examines the impact
of fashion as a manufacturing industry and as a culture industry that
shapes the identities of nations and cities in a cross-cultural
perspective, within a global framework.  The collected essays
investigate local and global economies, cultures and identities and the
book offers for the first time, a wide spectrum of case studies which
focus on a diversity of geographical


