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""...Extraordinary: Gibbs has popped the hood and taken apart the
engine of commercial design and development, showing us each
individual part and explaining fit, form and function.""-Yaromir Steiner,
Founder, Chief Executive Officer, Steiner + Associates ""...the most
comprehensive and expansive book ever written on the subject of Retail
Real Estate Development.  Gibbs is by far the most prominent advocate
for reforming retail planning and development in order to return
American cities to economic and physical prominence.""-Stefanos
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