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A practical guide to deploying mathematical and statistical models
when performing analytics The Heuristics in Analytics describes analytic
processes and how they fit into the heuristic world around us. In spite
of the strong heuristic characteristics of the analytical processes, this
important book emphasizes the need to have the proper tools to
engage analytics. It describes the analytical process from the
exploratory analysis in respect to business scenarios and corporate
environments, to model developments; and from statistics, probability,
stochastic, mathematics, and arti


