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Conventional wisdom says that integration into the global marketplace
tends to weaken the power of traditional faith in developing countries.
But, as Meera Nanda argues in this path-breaking book, this is hardly
the case in today's India. Against expectations of growing secularism,
India has instead seen a remarkable intertwining of Hinduism and
neoliberal ideology, spurred on by a growing capitalist class. It is this
"State-Temple-Corporate Complex," she claims, that now wields
decisive political and economic power, and provides ideological cover
for the dismantling of the Nehru-era state-do



