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Sommario/riassunto Imagining the Self, Constructing the Past celebrates the various ways in
which the Middle Ages and the Renaissance are adapted, recollected,
and represented in our own day and age. Most of the chapters fit
broadly into one of three categories: namely, the representation of the
self in medieval and early modern history and literature; the
recollection and utilization of the past in the Middle Ages and the
Renaissance; and the role of the medieval and the early modern in our
own society. Overall, the contributions to this volume bear witness to
the importance of representation to our understandi
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