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<b>ROWAN GIBSON</b> is widely recognized around the globe as a
thought leader on business innovation. Labeled by the media as "'the
Innovation Grandmaster,"" Gibson provides some of the world's most
successful organizations with services and tools to help them deepen
their innovation capabilities. He is also the cofounder of
InnovationExcellence.com, which is now the most popular innovation
website on the Internet.



