
UNINA99108258068033211. Record Nr.

Titolo Educating students with autism spectrum disorder : a model for high-
quality coaching / / Joshua K. Harrower, PhD, BCBA-D, Louis G. Denti,
PhD, Marcia Weber-Olsen, PhD, CCC-SLP

Pubbl/distr/stampa San Diego, California : , : Plural Publishing, Inc., , 2016
©2016

ISBN 1-59756-940-2

Descrizione fisica 1 online resource (265 pages)

Disciplina 649/.154

Soggetti Autistic children - Education
Children with autism spectrum disorders - Education
Youth with autism spectrum disorders - Education

Lingua di pubblicazione Inglese

Formato

Livello bibliografico

Note generali Bibliographic Level Mode of Issuance: Monograph

Nota di bibliografia

Nota di contenuto

Includes bibliographical references at the end of each chapters and
index.
High quality coaching -- Introduction to educational coaching --
Autism spectrum disorder : what effective coaches and teachers need
to know -- Educational coaching : a review of models and methods --
Key attributes of effective coaching -- High quality coaching : a
framework -- Using high quality coaching to support collaborative
teaming -- Using high quality coaching to support the assessment of
student need and instructional planning -- Using high quality coaching
to support the selection of skills for instruction and monitoring student
progress -- Using high quality coaching to support the delivery of
effective -- Coaching the instruction of social communication skills --
Using high quality coaching to support teachers in addressing the
restricted, repetitive patterns of behavior, interests, or activities of
students with ASD -- Transition planning and coaching : using a life
course outcome mapping approach -- Embedding high quality
coaching at the district level : establishing a network of coaches.

Autore Harrower Joshua K.

Materiale a stampa

Monografia



UNINA99108080550033212. Record Nr.

Titolo Customer-centricity the new path to product innovation and
profitability / / Josep F. Valls Gimenez

Pubbl/distr/stampa Newcastle upon Tyne, England : , : Cambridge Scholars Publishing, ,
[2018]
©2018

ISBN 1-5275-1913-9

Descrizione fisica 1 online resource (vi, 150 pages)

Disciplina 658.575

Soggetti New products
Technological innovations
Customer relations

Lingua di pubblicazione Inglese

Formato

Livello bibliografico

Nota di contenuto

Sommario/riassunto

Intro -- Table of Contents -- Acknowledgements -- Introduction --
Part I -- Chapter One -- Chapter Two -- Chapter Three -- Chapter
Four -- Part II -- Chapter Five -- Part III -- Chapter Six -- Chapter
Seven -- Part IV -- Chapter Eight -- Part V -- Chapter Nine --
Bibliography.
The empowered customer is here to stay. With a low tolerance for
subpar experiences, they have no qualms in switching brands if
disappointed, and expect companies to provide offers that are
personally relevant to them. This realisation has led enterprises to
revamp their business strategies to meet the high expectations of these
savvy and hyper-connected consumers. This requires a 360 degree
customer-centric approach--fuelled by big data--that attempts to
understand customer problems and deliver timely solutions. The ability
to use customer journey mapping and real-time analytics to unlock
actionable insights can provide a competitive edge. Knowledge about
shifts in customer behaviour, preferred channels or social media
sentiment helps companies to respond proactively and with the right
message.The digital transformation snake framework presented in this
book examines the socio-economic changes and digital trends that are
reshaping consumption, and what they portend for the future. It is
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complemented by an analysis of the new skills and workforce models,
as well as the business models needed to succeed in the age of digital
disruption.


