1. Record Nr.
Autore
Titolo

Pubbl/distr/stampa
ISBN

Edizione

Descrizione fisica

Altri autori (Persone)

Disciplina
Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico
Note generali

Nota di bibliografia
Nota di contenuto

Sommario/riassunto

UNINA9910807066303321

Allen Mike <1959->

Quantitative research in communication / / Mike Allen, Scott Titsworth,
Stephen K. Hunt

Los Angeles, : SAGE, c2009

9781452212937
1452212937
9781452274881
1452274886

[1st ed.]
1 online resource (xi, 242 p.) : ill

HuntStephen K
TitsworthScott

302.2072/7

Communication - Data processing
Communication - Statistical methods

Inglese

Materiale a stampa

Monografia

Description based upon print version of record.
Includes bibliographical references and index.

Cover; Contents; Preface; Chapter 1 - Introduction to Quantitative
Research; Chapter 2 - Using Statistics in Quantitative Research; Chapter
3 - Independent Samples or Student's t Test; Chapter 4 - ONEWAY
Analysis of Variance; Chapter 5 - Factorial ANOVA; Chapter 6 - Analysis
of Covariance; Chapter 7 - Multivariate ANOVA; Chapter 8 - Chi-Square
Statistic; Chapter 9 - Simple Bivariate Correlation; Chapter 10 -

Multiple Regression; Chapter 11 - Factor Analysis; Chapter 12 -
Advanced Modeling Techniques; Chapter 13 - Meta-Analysis; Appendix
A: Critical Values for the t Statistic

Appendix B: Critical Values for the Chi-Square StatisticAppendix C:
Critical Values for the F Statistic; Appendix D: Critical Values for the r
Statistic; Index; About the Authors

This textbook is designed to be economical and is focused on core
topics in quantitative communication research ranging from basic
statistical procedures (such as frequency distributions) to more
advanced procedures (such as multiple regression).



