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Sommario/riassunto Scholarly interest in the areas of sustainability, stakeholder relations
and corporate social responsibility (CSR) has increased considerably in
recent years. In this volume, we take a step back to consider the
fundamental questions that underlie and tie research across these
areas together. The chapters in this volume cover a wide range of
theoretical perspectives grounded in strategy, economics and
sociology, employ various methodological approaches, and offer new
arguments on the connections that exist between firms decisions
relating to sustainability, CSR, and the governance of their stakeholder
relations. The chapters in this volume highlight that business decisions
relating to sustainability and CSR are ultimately decisions about the



governance of stakeholder relations, and suggest that future work in
these areas should consider more closely both the firms and their
stakeholders as strategic actors driving firm decisions.



