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The question of identity is one of present-day Israel's cardinal and

most pressing issues. In a comprehensive examination of the identity
issue, this study focuses on attitudes toward the Jewish people in Israel
and the Diaspora; the Holocaust and its repercussions on identity;
attitudes toward the state of Israel and Zionism; and attitudes toward
Jewish religion. Israeli Arab students (Israeli Palestinians) and Jewish
Israeli students were asked corresponding questions regarding their
identity. It was found that, rather than lessening its impact over the
years, the Holocaust has become a majo
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4 Ecological Mechanisms for Pest and Disease Control in Coffee and
Cacao Agroecosystems of the Neotropics5 Services from Plant-
Pollinator Interactions in the Neotropics; 6 Ecological Indexing as a Tool
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Agricultural systems are no longer evaluated solely on the basis of the
food they provide, but also on their capacity to limit impacts on the
environment, such as soil conservation, water quality and biodiversity
conservation, as well as their contribution to mitigating and adapting to
climate change. In order to cope with these multiple service functions,
they must internalize the costs and benefits of their environmental
impact. Payments for ecosystem services are hoped to encourage and
promote sustainable practices via financial incentives.The authors show
that while the principle is straig
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Die Globalisierung erfasst die japanischen Inseln: 6konomisch tber das
Weltwahrungssystem, kulturell Uber das Weltwerbesystem. Der Einheit
des global zirkulierenden Geldes entsprechen interkulturelle
Werbekampagnen, Textbausteine, Bildsprachen.Der erste, theoretische
Teil des vorliegenden Bandes deutet Werbung als ein aulReres
Komplement zum innerékonomischen Medium Geld. Als
Verpackungshaut der Wirtschaft spiegelt sie die Latenz der Produktion:
Subijektivitat, Traume, Kérperbezlige und kulturelle Identitat.Der

zZweite, empirische Teil erlautert Werbeslogans aus dem Reich der
Zeichen: pure Lust am Text fur Wissenschaftler und Manager.



