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Since the post World War Two boom in private automobile ownership,
Drive Tourism has transformed the tourism landscape by facilitating
dispersal and the growth of attractions and tourism related
infrastructure beyond the zones that had previously emerged around
seaports and railway terminals. The automobile has made regional
dispersal possible and created opportunities for many small rural
communities to supplement rural economies with a tourism economy.
Drive Tourism is a popular form of tourism activity that has
significantly contributed to the development of Tourism in many
nations, but


