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Featuring interviews with topflight scholars discussing their work and
that of their colleagues, this retrospective of the first hundred years of
Columbia Business School recounts the role of the preeminent
institution in transforming education, industry, and global society.
From its early years as the birthplace of value investing to its seminal
influence on Warren Buffett and Benjamin Graham, the school has been
a profound incubator of ideas and talent, determining the direction of
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American business. In ten chapters, each representing a single subject
of the school's research, senior faculty members recount the
collaborative efforts and innovative approaches that led to
revolutionary business methods in fields like finance, economics, and
accounting. They describe the pioneering work that helped create new
quantitative and stochastic tools to enhance corporate decision making,
and they revisit the groundbreaking twentieth-century marketing and
management paradigms that continue to affect the fundamentals of
global business. The volume profiles several prominent centers and
programs that have helped the school adapt to recent advancements in
international business, entrepreneurship, and social enterprise.
Columbia Business School has long offered its diverse students access
to the best leaders and thinkers in the industry. This book not only
reflects on these relationships but also imagines what might be
accomplished in the next hundred years.
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The book is divided into four parts: (1) foundations of qualitative
research methods consisting of a chapter summarizing the various
qualitative paradigms and a research methods chapter illuminating
various design features such as data collection and analysis, qualitative
standards and ethics; (2) frequently used qualitative methods  in the
study of leadership designs; (3) underutilized qualitative methods; (4)
three commissioned empirical studies illustrating content analysis,
narrative analysis, and mixed methods study using content analysis and
case study. The book also includes a chapter on the use non-textual,
image-based sources of data for qualitative leadership research. Each
of the methods chapters contains a number of leadership studies that
have employed a given method such as case study, interviewing or
phenomenology.The book is intended for students of leadership
ranging from graduate students to seasoned leadership scholars. It was
written with leadership practitioners in mind who wish to broaden their
understanding of new developments in leadership research.




