
UNINA99107978653033211. Record Nr.

Titolo Business models and modelling [[electronic resource] /] / edited by
Charles Baden-Fuller, Vincent Mangematin

Pubbl/distr/stampa Bingley, England : , : Emerald, , 2015
©2015

ISBN 1-78560-462-7

Descrizione fisica 1 online resource (448 p.)

Collana Advances in strategic management, , 0742-3322 ; ; v. 33

Altri autori (Persone) Baden FullerC <1948-> (Charles)
MangematinV

Disciplina 658.4012

Soggetti Business planning
Strategic planning
Business & Economics - Strategic Planning
Business strategy

Lingua di pubblicazione Inglese

Formato

Edizione [1st ed.]

Livello bibliografico

Note generali Description based upon print version of record.

Nota di bibliografia

Nota di contenuto

Includes bibliographical references at the end of each chapters.

The business model : nature and benefits / Ramon Casadesus-
Masanell, John Heilbron -- Crafting an innovative business model in an
established company : the role of artifacts / Benot Demil, Xavier Lecocq
-- Research on business models: challenges and opportunities /
Constantinos Markides -- Business modeling as configuring heuristics
/ Moritz Loock, Fredrik Hacklin -- Designing scalable digital business
models / Joanne Zhang, Yossi Lichtenstein, Jonathan Gander -- Doing
well to do good : business model innovation for social healthcare / S.
Ramakrishna Velamuri, Priya Anant, Vasantha Kumar -- Models of
internationalization : a business model approach to professional service
firm internationalization / Deirdre McQuillan, Pamela Sharkey Scott --
Antecedents and consequences of business model innovation: the role
of industry structure / Florian Waldner, Marion Poetz, Christoph
Grimpe, Markus Eurich -- Business model change : managerial roles
and tactics in decision-making / Koen van den Oever, Xavier Martin --
Business model implementation : the antecedents of multi-sidedness /
Ryan Rumble, Vincent Mangematin -- From business model to business
modeling : modularity and manipulation / Paolo Aversa, Stefan

Materiale a stampa

Monografia



Sommario/riassunto

Haefliger, Alessandro Rossi, Charles Baden-Fuller -- A cognitive
mapping approach to business models: representing causal structures
and mechanisms / Santi Furnari -- Business model innovation : how
iconic business models emerge / Tatiana Mikhalkina, Laure Cabantous.
In this volume, leading scholars from North America, Europe, and Asia
come together to explore new dimensions of the business models topic
paying particular attention to the modelling dimension - what this
means , how modelling should be approached, how business models
are manipulated, how they become iconic, and why they are embedded
in heuristics. These ideas are a new departure for the literature that
allows more solid theorizing about the role of business models in
conceptions of strategy and strategizing. It also allows the demand side
perspective (customers and their engagement) to become clearer, so
linking academic writing more clearly to events in the digital economy.
Our volume also examines business models and change. It explores
how the business model perspective increases our understanding of
micro and macro change processes in particular, the critical question of
how to achieve scale and scope, and the difference between social and
other business models, how business models vary over the industry
cycle and how different levels of management contribute to business
model innovation.


