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A comprehensive look at understanding India with a strategic
framework that can be readily used for doing business in this market is
needed. Doing Business in India discusses the cultural and consumer
profile of the people of India and how these fit into the macroeconomic
context. The analytical framework provided and illustrated with real
case examples spans domains such as the institutional context of the
country (full of voids and amazing peculiarities) and the interesting
federalist political framework in a country with many states. Based on
this foundation, the book introduces the busine
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A sneak peek at up-and-coming trends in IT, a multidimensional vision
for achieving business agility through agile architectures The Agile
Architecture Revolution places IT trends into the context of Enterprise
Architecture, reinventing Enterprise Architecture to support continuous
business transformation. It focuses on the challenges of large
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business ecosystem that includes small and midsize organizations as
well as startups.Organizes the important trends that are facing
technology in businesses and publ


