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Designed for a one-semester course, Applied Statistics for Business
and Economics offers students in business and the social sciences an
effective introduction to some of the most basic and powerful
techniques available for understanding their world. Numerous
interesting and important examples reflect real-life situations,
stimulating students to think realistically in tackling these problems.
Calculations can be performed using any standard spreadsheet
package. To help with the examples, the author offers both actual and
hypothetical databases on his website.






