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Introduction of intellectual property -- What is a brand and why protect
it? -- Problems caused by counterfeit and grey market goods --
Incidents of counterfeiting and grey marketing in various industries --
Proactive internal procedures to combat counterfeiting and the grey
market -- Trademark infringement : diminishing the value of brand
equity -- International Trade Commission and U.S. Customs and
Border Protection, the Lanham Act and the Tariff Act -- Issues relating
to websites -- New technologies and alternative methods to combat
counterfeiting and grey market -- International remedies.

Protecting the Brand, Volume I: Counterfeiting and Grey Markets is a
handbook for law practitioners as well as business executives. Itis a
unique perspective of best practices in addressing issues around
counterfeiting and grey markets - from a legal as well as a business



point of view. The authors explore the threats posed by counterfeiting
and grey markets to a variety of industries and illuminate what
problems these may cause.



