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Figuring out the geographies of fashion -- Fashioning the global city :
architecture and the building of fashion space -- Fast fashion, global
spaces, and bio-commodification -- Slow fashion and investment
consumption -- Luxury : flagships, singularity, and the art of value
creation -- Possessed : evocative objects, meaning, and materiality --
Soft: ware: wear: where : virtual fashion spaces in the digital age.

Clothes are inherently geographical objects, yet few of us consider the
social and economic significance of their journey from design to
production to consumption. 'The Geographies of Fashion' is an in-
depth study of fashion economies from a geographer's perspective,
exploring the complex relationship between our attachment to the
clothes we own, love and desire, and their geographic and economic
ties.



