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Authenticity -- Experience matters -- What is total experience design?
-- Go big or don't bother -- Discover : where are you today? -- Dream
: where do you want to go tomorrow? -- Define : getting from here to
there -- Design : making choices to close the gaps -- Deliver : the
finish and the starting line.

A comprehensive study of the power of differentiation as a key
component of any business model, this book includes a step-by-step
process to help leaders discover, achieve, express, and sustain their
own authentic position.



