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Political Emotions explores the contributions that the study of
discourses, rhetoric, and framing of emotion make to understanding



the public sphere, civil society and the political realm. Tackling
critiques on the opposition of the public and private spheres, chapters
in this volume examine why some sentiments are valued in public
communication while others are judged irrelevant, and consider how
sentiments mobilize political trajectories.Emerging from the work of
the Public Feelings research group at the University of Texas-Austin,
and cohering in a New Agendas in Communication symposium, th



