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The fundamental and explosive changes in the U.S. economy and its
business system from 1860 to 1920 continue to fascinate and engage
historians, economists, and sociologists. While many disagreements
persist about the motivations of the actors, most scholars roughly
agree on the central shifts in technologies and markets that called forth
big business. Recent scholarship, however, has revealed important new
insights into the changing cultural values and sensibilities of Americans
who lived during the time, on women in business, on the ties between
the emerging corporations and other American
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