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Social entrepreneurship explained Social entrepreneurship is a hot topic
in public and non-profit management. Organizations everywhere are
looking for innovative ways to respond to financial, social, and
regulatory pressures. The next generation of transformative leaders will
be risk takers who know how to face even the biggest challenges using
market-driven strategies that get results. This book contains
everything students and professionals need to know about the cutting-
edge practice of social entrepreneurship.  In Social Entrepreneurship,
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