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Sommario/riassunto Uses real market examples to demonstrate the development of
effective marketing strategies. The approach uses an organization's
mission and vision statements to guide the development of marketing
goals, strategies, and tactics. Central to the development of marketing
strategy is the use of the marketing mix of price, place, product, and
promotion. The book neatly weaves the process of developing a
marketing strategy with the use of the marketing mix. Throughout the
book examples are given to clarify the theories and guide the reader
through the strategic marketing planning process. Managers and
executives will use this book as a guide to grow an established
business or start a new one. The book can be used as a reference book
for unigue marketing challenges as well.
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This e-book contains four exploratory research papers from the 2006
SCMID conference at the Society of Marketing Advances. The first two
manuscripts look into the importance of international supply chain
management, and provide a solid platform for grounding future
research in international supply chain strategy, strategic goal
separation, and resource management. The second two studies
examine supply chain management in a domestic setting, and uncover
new logic that can be applied both specifically to practice and to the
development of new theoretical models and modeling.



3. Record Nr.
Autore
Titolo

Pubbl/distr/stampa

ISBN

Edizione
Descrizione fisica

Collana

Disciplina
Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico
Note generali

Nota di bibliografia
Nota di contenuto

Sommario/riassunto

UNINA9910789306403321
Zeithaml Valarie A.

Profiting from services and solutions : what product-centric firms need
to know / / Valarie A. Zeithaml, Stephen W. Brown, Mary Jo Bitner, and
Jim Salas

New York, New York (222 East 46th Street, New York, NY 10017) : , :
Business Expert Press, , 2014

1-60649-749-9
[First edition.]
1 online resource (134 p.)

Service systems and innovations in business and society collection, ,
2326-2699

658.575

Service industries
Manufacturing industries
Production management
New products

Inglese

Materiale a stampa

Monografia

Part of: 2014 digital library.
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Introduction: transitioning from products to services and solutions --
The service infusion continuum -- Company configuration for services
and solutions -- Capabilities: skills, training, and technology --
Customization: balancing uniqueness with operational realities --
Collaboration with customers: engaging customers in service and
solution design, development, and challenges to offering new services
and solutions -- Conclusion: cultivating a service and solution --
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Appendix 2. Company interview guide -- About the authors -- Notes

-- References -- Index.

Designed for executives in companies that manufacture or sell
products, this book outlines the challenges of launching a service and
solutions business within a product-oriented organization. The target
audience-- manufacturers, industrial suppliers, technology firms, and
other vendors of business goods--views services and solutions as a
means to financial growth, reduced revenue volatility, greater
differentiation from the competition, increased share of customer
budget, and improved customer satisfaction, loyalty, and lock-in. The
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authors visualize the transition from products sold to services rendered
and identify the challenges that leaders will face during the
transformation. To overcome those challenges, the book shows leaders
how to manage change in five areas: corporate structure; corporate
culture; organizational metrics of performance, growth and investment;
individual skills and talent development; and core competencies of
collaboration and customization.
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Wide-ranging changes have been made to the North American
Aerospace Defense Command (NORAD) since 2006, when the binational
agreement was signed in perpetuity. NORAD traces the joint

command's recent history - one marked by technological and structural
innovations, but also by unprecedented threats and challenges.
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This book addresses human factors research in energy, an emphasis on
human factors applications in design, construction, and operation of
nuclear, electrical power generation, and oil and gas assets. It
discusses advanced strategies in the optimization of human and
environmental performance, as well as personal and process safety.
The book covers a wealth of topics in design and operation
management of both offshore and onshore facilities, including design

of control rooms, front-end engineering design (FEED), criticality
analysis, offshore transport, human contributions to accidents,

cognitive bias in decision making, safety-critical human tasks, and

many others. Based on the AHFE2017 Conference on Human Factors in
Energy: Oil, Gas, Nuclear and Electric Power Industries, July 17-21, Los
Angeles, California, USA, the book fills an important gap in the current
literature, providing readers with state-of-the-art knowledge in human
factors best-practice approaches across different types of industries

and energy applications.



