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This book is for art market researchers at all levels. A brief overview of
the global art market and its major stakeholders precedes an analysis
of the various sales venues (auction, commercial gallery, etc.). Library
research skills are reviewed, and advanced methods are explored in a
chapter devoted to basic market research. Because the monetary value
of artwork cannot be established without reference to the aesthetic
qualities and art historical significance of our subject works, two
substantial chapters detail the processes involved in researching and
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