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New Paradigm for considering application integration and B2B
problemsHeightens the importance of conveying meaning between
systemsAddresses movement in the EAI space toward more data
handling capabilitiesOffers a solution for the multitude of managers
disconnected with the latest technologiesLeverages the technical
advances made in complex data integration over 15 yearsShifts the
focus from technology solutions to information solutionsRelies heavily
on the use of practical examples, tips, definitions, and soapbox
excerpts throughout the main body of text
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The book introduces beginning university students of English to the
study of English linguistics. The major difference between this book
and its potential competitors lies in its hands-on didactic orientation,
with a strong focus on linguistic analysis and argumentation. Language
and linguistic theory are approached from a strictly empirical
perspective: given a certain set of data to be accounted for, certain
theoretical and methodological problems must be solved in order to
analyze and understand the data properly. Thus, the theoretical
apparatus is crucially developed in conversation with the data, and not
presented as a set of given facts. After having worked with the book,
the students should be able to use necessary methodological tools to
obtain relevant data (such as corpora, dictionaries, experiments), and

Autore Plag Ingo

Materiale a stampa

Monografia



to systematically analyze their data and relate their findings to
theoretical problems. The book is not written from the perspective of a
particular theoretical framework and draws on insights from various
research traditions. Introduction to English Linguistics concentrates on
gaining expertise and analytical skills in the traditional core areas of
linguistics, i.e. phonology, morphology, syntax, semantics and
pragmatics. The final chapter on "Extensions and applications" widens
the perspective to other areas of linguistic research, such as historical,
socio- and psycholinguistics. Exercises and a glossary are also
provided.
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This book demonstrates how to transform pricing, often considered the
neglected aspect of marketing, into the most influential marketing tool
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that positively impacts the company's profits in a sustainable manner.
Ultimately, every aspect of marketing is reflected in the price, as it
represents the customer's value exchange for the other three value-
creating marketing instruments: the product (functional value),
communication (emotional value), and distribution (availability). The
authors present the essential framework conditions and fundamental
principles of active price management. They specifically emphasize
those aspects that have proven particularly relevant to business
practice through the Executive Education program at the University of
St. Gallen (HSG).


