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The need to embed business ethics in the teaching of management
disciplines has at times given rise to a debate as to whether ethics
should be taught as a standalone course or in an embedded manner. So
far, the majority of opinions favor a consensus that both approaches
are relevant and should be used complementarily for optimal results.
This book provides unique insights into the experience of seasoned
academics regarding embedding business ethics into their teaching of
the practice of management. Its multidisciplinary approach makes its
content very rich, since the insights of our colleagues from within their
fields are invaluable. The book therefore functions as a handbook for
faculty as well as a complementary textbook for the business student
(to highlight the ethical dilemmas for the different managerial
functional roles). Disciplines covered include decision- making,
strategy and agency theory; management accounting and
macroeconomics; operations management, supply chain management
and the management of information systems; marketing and consumer
behavior; human resources management, career management,
negotiation, managing corporate power and politics, and community
and investor relations.


