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A new data-driven approach to building customer relationships that
fuel sustainable business growth Igniting Customer Connections
explores how organizations of all sizes can build powerful and
profitable customer relationships in a today''s increasingly complex,
fast-paced, and fragmented marketplace. Written by the president of
one of the world''s largest marketing firms, the book provides expert
insights about connecting with customers effectively across all
channels and over time. The central premise is a refreshingly different,
evidence-based approach called Return On Experience and Engage


