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Sommario/riassunto The ultimate guide to financial reporting, from the Editor-in-Chief of
Bloomberg News The Bloomberg Way: A Guide for Reporters and
Editors is the ultimate handbook for business and financial reporting. A
compilation of more than two decades worth of wisdom and experience
from one of he world's largest news organizations, the book contains
the information and guidance reporters, editors, and students need to
be first, fastest, and factual. Bloomberg News Editor-in-Chief Matthew
Winkler guides readers through the entire reporting process, relating
best practices and warning agai



