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This original book provides a whole new way of looking at business
problems and ideas. Dan Roam demonstrates how thinking with
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pictures can help you discover and develop new ideas, solve problems
in unexpected ways, and dramatically improve your ability to share your
insights with others. Used properly, a simple drawing on a humble
napkin is more powerful than Excel or PowerPoint. It can help us
crystallise ideas, think outside of the box, and communicate in a way
that other people simply ""get"". Drawing on 20 years of visual problem
solving combined with recent discoveries in vision science,


