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Chinese Consumers are Changing The World - Understand Them and
Sell To Them China has transformed itself from a feudal economy in
the 19th century, to Mao and Communism in the 20th century, to the
largest consumer market in the world by the early 21st century.
China''s Super Consumers explores the extraordinary birth of
consumerism in China and explains who these super consumers are.
China''s Super Consumers offers an in-depth explanation of what''s
inside the minds of Chinese consumers and explores what they buy,
where they buy, how they buy, and most importantly why they buy. The
book is fil



UNINA99102994959033212. Record Nr.

Titolo Cognitive radio receiver front-ends : RF/analog circuit techniques / /
Bodhisatwa Sadhu, Ramesh Harjani

Pubbl/distr/stampa New York : , : Springer, , 2014

ISBN 1-4614-9296-3

Descrizione fisica 1 online resource (vi, 79 pages) : illustrations (chiefly color)

Collana Analog Circuits and Signal Processing, , 1872-082X ; ; 115

Disciplina 621.381

Soggetti Radio frequency integrated circuits - Design and construction
Cognitive radio networks

Lingua di pubblicazione Inglese

Formato

Edizione [1st ed. 2014.]

Livello bibliografico

Note generali "ISSN: 1872-082X."
"ISSN: 2197-1854 (electronic)."

Nota di bibliografia

Nota di contenuto

Includes bibliographical references.

Sommario/riassunto

Introduction -- Cognitive Radio Architectures -- Wideband Voltage
Controlled Oscillator -- RF Sampling and Signal Processing -- CRAFT:
Charge Re-use Analog Fourier Transform -- Conclusions.
This book focuses on the architecture and circuit design for cognitive
radio receiver front-ends.  The authors first provide a holistic
explanation of RF circuits for cognitive radio systems. This is followed
by an in-depth exploration of existing techniques that can be utilized
by circuit designers. Coverage also includes novel circuit techniques
and architectures that can be invaluable for designers for cognitive
radio systems.   • Discusses in detail the circuit-level challenges that
exist for cognitive radio systems; • Provides readers with a holistic
understanding of RF circuits for cognitive radio systems; • Enables
communications engineers and systems designers to design better
cognitive radio architectures and communication protocols.
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