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Cognitive Iconology is a new theory of the relation of psychology to art.
Instead of being an application of psychological principles, it is a
methodologically aware account of psychology, art and the nature of
explanation. Rather than fight over biology or culture, it shows how
they must fit together. The term “cognitive iconology” is meant to
mirror other disciplines like cognitive poetics and musicology but the
fear that images must be somehow transparent to understanding is
calmed by the stratified approach to explanation that is outlined. In the
book, cognitive iconology is a theory of cognitive tendencies that
contribute to but are not determinative of an artistic meaning. At the
center of the book are three case studies: images depicted within
images, basic corrections to architectural renderings in images, and
murals and paintings seen from the side. In all cases, there is a
primitive perceptual pull that contribute to but do not override larger



cultural meaning. The book then moves beyond the confines of the
image to behavior around the image, and then ends with the
concluding question of why some images are harder to understand
than others. Cognitive Iconology promises to be important because it
moves beyond the turf battles typically fought in image studies. It
argues for a sustainable practice of interpretation that can live with
other disciplines.



