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Chapter 1 - An introduction to whisk(e)y and the development of
Scotch whisky; Chapter 2 - Irish whiskey; Chapter 3 - Japanese whisky;
Chapter 4 - Indian whiskies; Chapter 5 - North American whiskies: a
story of evolution, experience, and an ongoing entrepreneurial spirit;
Chapter 6 - Scotch whisky: raw material selection and processing;
Chapter 7 - Distilling yeast and fermentation; Chapter 8 -
Contamination: bacteria and wild yeasts in a whisky fermentation;
Chapter 9 - Batch distillation; Chapter 10 - Grain whisky distillation;
Chapter 11 - Maturation; Chapter 12 - Blending; Chapter 13 - Sensory
analysis; Chapter 14 - Whisky analysis; Chapter 15 - Co-products;
Chapter 16 - Water: an essential raw material for whisk(e)y production;
Chapter 17 - Designing for cleanliness in the distillery; Chapter 18 -
Whisky global packaging developments; Chapter 19 - Marketing Scotch
whisky in the 21st century and previously; Chapter 20 - Marketing
Scotch whisky; Appendix; Index.
Whisky: Technology, Production and Marketing explains in technical
terms the science and technology of producing whisky, combined with
information from industry experts on successfully marketing the
product. World experts in Scotch whisky provide detailed insight into
whisky production, from the processing of raw materials to the
fermentation, distillation, maturation, blending, production of co-

Materiale a stampa

Monografia



products, and quality testing, as well as important information on the
methodology used for packaging and marketing whisky in the twenty-
first century. No other book covers the entire whisky process from raw
material to delivery to market in such a comprehensive manner and
with such a high level of technical detail. Only available work to cover
the entire whisky process from raw material to delivery to the market in
such a comprehensive manner; Includes a chapter on marketing and
selling whisky; Foreword written by Alan Rutherford, former Chairman
and Managing Director of United Malt and Grain Distillers Ltd.
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greatest juggle of all: Work/life balance -- 21 How to walk away
gracefully: Succession -- 22 Love and marriage -- Epilogue -- Tributes
-- Index -- Copyright.
When Harold was sixteen, he secured a job at a Melbourne advertising
agency just by virtue of having travelled the furthest for the interview.
Living Large traces Mitchell's journey as media buyer inside several
agencies to his brave decision to start in 1976 his own media-buying
operation, a radical and, to the established agencies, highly unpopular
move. Mitchell went on to become Australia's biggest media buyer. His
business journey led to close friendships with the two Kerrys, Packer
and Stokes, and a long relationship with the Packer family. His passion
for the arts saw him experience so.


