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This collection of essays provides an overview of research on the social
uses of media. Drawing on long traditions in both cultural studies and
the social sciences, it brings together competing research approaches
usually discussed separately. The topics include up-to-date research
on activity and interactivity, media use as a social and cultural practice,
and participation in a cultural, political and technological sense. This
book explores three general areas of current scholarly study of the
social aspects of media use. First, the introduction of interactive and
so-called social media has h


