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Position your organisation's culture to attain new heights Above the
Line: How to Create a Company Culture that Engages Employees,
Delights Customers and Delivers Results offers all leaders a handbook
for leveraging an organisation's culture to engage staff, increase
customer satisfaction and streamline business performance. A
groundbreaking work, this book reveals what it takes to achieve
optimum results from your organisational culture without employing
the use of external consultants. This organic, in-house approach to
company culture transformation saves both time and money


