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Storytelling can be a lifelong and life sustaining habit of mind, a

personal inheritance that connects us to our communities. It can also
serve as an organizational inheritance-a management tool that helps
businesses to develop and thrive. For more than a decade, award-
winning author Janis Forman has been helping executives to tell stories
in service of their organizational objectives. In Storytelling in Business:
The Authentic and Fluent Organization, she teaches readers everywhere
how the craft of storytelling can help them to achieve their professional
goals.Focusing on



