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The ultimate guide to Google AdWords is fully updated for its third
edition This is the ultimate guide for those who want to quickly get
beyond AdWords basics to learn and apply the advanced techniques
and tactics that are used by Fortune 500 companies. The book provides
insight into AdWords' functionality and advanced features, explaining
how they work and providing tips, tactics, and hands-on tutorials,
which readers can immediately use on their own PPC campaigns. The
third edition features more than 50 pages of new material and has been
completely revised to cover all the changes
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Urban regions have come under increasing pressure to adapt to the
imperatives of mobility, including greater freedom of travel, rising
trade volumes and global economic networks. Whereas urbanization
was once characterized by the concentration of services and facilities,
urban areas now have to ensure the exchange of goods, services and
information in a much more complex, interrelated, highly competitive,
and spatially dispersed environment. As a consequence, cities are
challenged to ensure the functionality of infrastructure while mitigating
negative environmental and social impacts.<B


