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In Educating Artists for the Future, some of the world's most innovative
thinkers in higher education in art and design offer fresh directions for
educating artists for a rapidly evolving post-digital future. Their
creative redefinition of art at the interdisciplinary interface where
scientific enquiry and new technologies shape aesthetic and cultural
values offers groundbreaking guidelines for art education in an era of
emerging new media. This is the first book concerned with educating
artists for the post-digital age, propelling artists into unknown
territory. A culturally diverse range of
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A celebrated  professor and practitioner of entrepreneurship provides
the definitive handbook on entrepreneurial strategy. Based on more
than 150 case studies of successful business that started from the
ground up.
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