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Focusing on the Iranian presidential elections of 2009 and ensuing
demonstrations in major cities across Iran and world, Media, Power,
and Politics in the Digital Age provides a balanced discussion of the
role and impact of modern communication technologies, particularly
the novel utilization of 'small digital media' vis-^-vis the elections and
global media coverage. Written in a non-technical, easy to read, and
accessible manner, the volume will appeal to scholars, students, policy
makers, and print professionals alike.


