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Jewish history has been extensively studied from social, political,
religious, and intellectual perspectives, but the history of Jewish
consumption and leisure has largely been ignored. The hitherto neglect
of scholarship on Jewish consumer culture arises from the tendency
within Jewish studies to chronicle the production of high culture and
entrepreneurship. Yet consumerism played a central role in Jewish life.
This volume is the first of its kind to deal with the topic of Jewish
consumer culture. It gives new insights on Jewish belongings and
longings and provides multiple readings of Jewish consumer culture as
a vehicle of integration and identity in modern times. \'Overall Reuveni
and Roemer offer a rich volume that will provoke thought and
discussion in a variety of venues. It is an important work and I look
forward to reading more from the contributing authors.\' Jeffrey
Podoshen, Franklin andamp; Marshall College


