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The second edition of this highly accessible, core textbook continues to
offer students a practical guide to the process of planning, undertaking
and writing about qualitative research in public relations and marketing
communications. Through clear explanations and illustrations, the
book encourages undergraduate and master level students to engage
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with the main approaches and techniques for conducting critical,
reflective investigations.  This new edition:Identifies the skills and
strategies needed to conduct authentic, trustworthy research<P


